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Air Business Group sponsors PPA Parliamentary debate on publishing








Senior editorial figures from the world of magazine publishing tackled the subject of paid content in the digital age in a major Parliamentary debate recently. Air Business Group sponsored a session of The Debating Group which was hosted by the Professional Publishers’ Association (PPA) and addressed the motion, ‘No man but a blockhead ever wrote, except for money’. 





The event, the biggest PPA-sponsored debate to date, was based around the quote which was attributed to Samuel Johnson, author of Dictionary of the English Language. It took place at the House of Commons on 24th October 2011.





As the UK’s leading global distribution, fulfilment and integrated subscriptions management bureau, the Air Business Group is a major player in the publishing industry. As well as being the fastest growing company in the market, the Air Business Group is committed to being more than just a supplier - but a visible, active and passionate supporter of the whole publishing community.





At the debate itself, David Hepworth spoke first in favour of the motion. Hepworth is Editorial Director of Development Hell, publishers of The Word magazine. He was seconded by Gill Hudson, UK Editor in Chief of Reader's Digest and the PPA’s current Editor of the Year. Speaking against the motion were Phil Hilton, Editorial Director of ShortList Media and Patrick Hayes, a political commentator and reporter for spiked online newsletter. 





Proposing the motion, Hepworth provided a strong argument that touched upon blogs and news aggregators and the benefits of paying for writing. Arguing against the motion, Hilton stated that whereas journalists should be a moral centre, there had been a downturn in their public reputation because of paid journalism. He concluded that it was the pressure to sell journalism – the hunger for bigger and bigger pay – that brings out the worst in journalists as a breed.





Seconding the motion, Hudson made the distinction that free content was comment and not journalism, and that journalists should be paid as they were curators of quality content.


Finally, she contended that a truly free press was one that was paid for.





The debate was then opened to the room to vote and the motion was carried.





Jonathan Middleton, Group Business Development and Marketing Director of Air Business, said, “As the sole sponsor of the Westminster Debate, Air Business Group reinforced its commitment in support of addressing the key issues facing our industry. The motion of the debate touched upon issues that will affect the future of publishing, so it was great for Air Business Group to be at the forefront of this event supporting and facilitating the discussion of such an important topic.” 
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Editor’s Notes








About Air Business





Air Business Group is the UK’s leading global distribution, fulfilment and integrated subscriptions management bureau, with a specialist focus on international and domestic despatch and delivery for the publishing sector. 





Air Business already has a vast amount of experience in the publishing sector, covering academic, education, health, media, across B2B and consumer publications. We work with leading publishers of all sizes and send many time-sensitive and non-time sensitive publications throughout the world. We are very proud of the accuracy of our mail monitoring systems and the quality of service we provide in physical distribution and customer experience. 








About The New England Journal of Medicine





The New England Journal of Medicine (NEJM) is a medical journal published by the Massachusetts Medical Society. The NEJM is the oldest continuously published medical journal in the world. It was founded by John Collins Warren in 1812 as a quarterly called The New England Journal of Medicine and Surgery. For one year, 1827, it was named the New England Medical Review and Journal. In 1828, it became a weekly and was renamed The Boston Medical and Surgical Journal; one hundred years later, it took on its present name. 





The NEJM publishes papers on original research, case studies, review articles, correspondence, editorials and has a special section called ‘Images in Clinical Medicine’. It has the highest impact factor of all journals of clinical medicine. 
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Air Business Group already has a vast amount of experience in the publishing sector, covering academic, education, health and media across business and consumer publications, working with leading publishers of all sizes and sends many time and non-time sensitive publications throughout the world. The company takes pride in the accuracy of their mail monitoring systems and the quality of service they provide in physical distribution and customer experience. 








About PPA


�The PPA promotes and protects the interests of print and online publishers of consumer and business media in the UK. The PPA has around 200 publishing companies in its membership, which collectively produce more than 2,500 consumer and business magazines and journals as well as digital media, data products and events. For more information visit �HYPERLINK "http://www.ppa.co.uk"�www.ppa.co.uk� 








About The Debating Group





The Debating Group has been holding debates in the House of Commons since 1975. Its aim is to hold debates with an unpredictable outcome on contentious and contemporary political and social issues within the spheres of media and marketing. The President of The Debating Group is Austin Mitchell MP and the Chairman is David Hanger, Publisher and Chief Executive of Prospect magazine. The Debating Group is supported by twelve sponsoring organisations representing different media and marketing sectors.
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